U.S. Department of Jns. . Exhibit A . . OMB No. 1105-000)
Approvs] Expires Oct. 3, 1983

Washington, DC 20530 To Registration Statement
Under the Foreign Agents Registration Act of 1938, as amended

Furnish this exhibit for EACH foreign principa! listed in an initial statement
and for EACH additional foreign principal acquired subsequently.

1. Name and address of registrant
Burson-Marsteller

1825 Eye Street, NW Suite 950 2469
Washington, b.C. 20006

3. Name of foreign principal

2. Registration No.

4. Principal address of foreign principal
Saudi Basic Industries Corporation (SABIC) P.O. Box 5101

Riyadh, Saudi Arabia

5. Indicate whether your foreign principal is one of the following type:

O Foreign government

O
O Foreign political party ‘": ¢ ___"; :
{d Foreign or O domestic organization: If either, check one of the following: r: " ~
O Partnership O Committee - ﬂ
& Corporation O Voluntary group (’ ; i
O Association i1 Other {specify) -
O Individual—State his nationality
6. If the foreign principal is a foreign government, state:
a) Branch or agency represented by the registrant.
b) Name and title of official with whom registrant deals.
7. If the foreign principal is a foreign political party, state:
a) Principal address
b) Name and title of official with whom the registrant deals.
c) Principal aim
8. If the foreign principal is not a foreign government or a foreign political party,
a) State the nature of the business or activity of this foreign principal
Manufacturer of petrochemicals, iron and steel
TERMIRATEO,
DRIE o Y 2 iene
Formerly OBD-67 FORM CRM-157
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b) Is this foreign principal

Owned by a foreign government, foreign political party, or other foreign principal ................... Yes ¥ No O
Directed by a foreign government, foreign political party, or other foreign principal................. . Yes 00 NoXX
Controlled by a foreign government, foreign political party, or other foreign principal ......... ... . . Yes I No O
Financed by a foreign government, foreign political party, or other foreign principal ................. ... Yes X No O
Subsidized in whole by a foreign government, foreign political party, or other foreign principal.......... Yes O No X
Subsidized in part by a foreign government, foreign political party, or other foreign principal.......... .. Yes No O

9. Explain fully all items answered “Yes” in Item 8(b). (If additional space is needed, a full insert page may be used.)

SABIC was established in 1976 by the government of the Kingdom of
Saudi Arabia. TIts managing director was appointed by the government
and it was capitalized by the government.

10. Ifthe foreign principal isan organization and is not owned or controlled by aforeign government, foreign political party or other
foreign principal, state who owns and controls it.

Date of Exhibit A game 18;?? TitleS 3
onathan S, Jessar
9/12/84 Senior VP, Director of A
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Us. I)epar(ment of Jus Bxhibit B ' ‘
Washington, DC 20530 ' ‘ To Registeation StaMont OMB Wo. 11050007

Approval Explres 01, 31,1933
Under the Foreign Agents Registr®ion Act of 1938, as amended

O O S L LR A

INSTRUCTIONS: A registrant must furnish as an Exhibit B copies of each written agreement and the terms and conditions of each
oral agreement with his foreign principal, including all modifications of such agreements; or, where no contract exists, a full
statement of all the circumstances, by reason of which the repistrant is acting as an agent of a foreign principal. This form shall be
fited in duplicate for each foreign principal named in the registration statementand must be signed by or on behalfl of the registrant,
T " Name of chislraﬂt - ‘Name of Foreign Pnncmal

- Saudi Basic Industries Corporation
Burson-Marsteller (SABIC)

Check Appropriate Boxes:

1. B The agrecment between the registrant and the above-named foreign principal is a formal writlen contract, If this box is
checked, attach two copies of the contract to this cxh;blt

2. [ There is no formal writlen contract between the registrant and forcign principal, The agreement with the above-named
foreign principal has resulted from an exchange of correspondence. If this box is checked, altach two copies of all pertinent
correspondence, including & copy of any initial proposal which has been adopled by reference in such correspondence.

p

. [) The agreement or underslanding between the registrant and foreign principal is the resultof neither a formal written contract
nor an exchange of correspondence between the parties, I this box is checked, give a complete description below of the terms
and conditions of the oral agreecment or understanding, its duration, the fees and the expenses, if any, to be received.

4, Describe fully the nature and method of performance of the above indicated agreement or understanding.

Burson-Marsteller will inplement a worldwide public relations marketing
program on bechalf of SABIC to accurately establish SRRIC as a recognized
corporate entiiy. The Program will be directed to major media and irade
journalists, bu51nesqmen, government officials involved in international
trade and others in the pelrochenical/chenical /plastlics industry. In
addition, Burson-Marsteller will train sclected Saudis in public affairs

and public relations technigues. Any contracl rencwal also would address
support activities for SABIC marketing efforis and defined product publicity.
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formulating, adopling, or ¢changing the
political party.

.9,

5. Describe fully the aclivities the registrant engages in or proposes 1o engage in on behalf of the above foreign principal.

Burson~Marsteller offices globally would develop an information program,
pegged to a basic international news burecau operation, headovartered in
New York. The agency would facilitate the information flow from SARIC
to world media outletls, arrange press tours Lo Saudi Arabia and other-
wise support editorial entry into the country and sel up business and
media interviews for any visiting SABIC dignitaries. Burson-Marsteller
would counsel and provide publicily support for SARBIC participation in
trade shows and major industry speaker opportunities, as well as produce
for SARIC a variety of promotional materials, films and vidcotapes.

6. Will the activitics on behalfl of the above foreign principat include political activities as defined in Section 1(0) of the Act?'
Yes ¥ Nol)

Il yes, describe all such political activities indicating, among other things, the relations, interests or policies to be influenced
together with the means to be employed to achicve this purpose. . .

A necessary aspect of the proposed program for SABIC is to assisl in
promoting oonfidence in and good will toward Saudi Arabia and its :
government. The promotion of such confidence andg good will, as justified

by the facts and disseminated Lo a variety of audiences, would presumably

be reflected in attitudes of irade officials toward SARIC, as well as
attitudes of other segments of the general public, including present and
potential customers, pariners, investors, and others related to the industry,

Date of Exhibit B Name and Title _
9/12/84 Jonathan &, Jessar | (2.
Senior VP, Direcctor of i

Washington Opcrations
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AGREEMENT
Worldwide Communication Program
“Core Program"
between
Saudi Basic Industries Corporation (SARIC)
and

Burson-Marsteller (B-M)

o :.‘\‘3'
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This Agreement is made on . 1404 H, corresponding

to Tuesday, May 9, 1984, in the city of Riyadh, the Kingdom

of Saudi Arabia "Kingdom" by and between:

1. Saudi Basic Industries Corporation, a Joint Stock
Corporation, duly organized and existing under the laws of
the Kingdom, having its principal office in the city of
Riyadh, Kingdom of Saudi Arabia, with Commercial Register
No. 10813, hereinafter called "CLIENT" or "SABIC".

and
2. BURSON~-MARSTELLER, a corporation duly organized and existing

under the laws of the State of New York . United

States, of America having its principal place of business in

. United States, here-

inafter called "B-M'.

Whereas, CLIENT requires to have a worldwide communications
program in different places in the world in order to help CLIENT
to establish corporate credentials and objectives in such
countries as an International Communications Program hereunder
defined as Attachment A (The "Core Program"), Attachment "B"
(The Recommended Additional Services); Attachment C (The Proposed
Advertising); Attachment "D" (The B-M Rates Schedule) and most
of the documents in which all attachments are included and on
which all are based,

Whereas, CLIENT in addition to the implementation of the inter-
national Communications Program shall have the option to require

B-M to provide additional services during the term thereof for



such projects and activities as CLIENT shall request, costs
of which shall be agreea upon in writing between CLIENT and
B-M, in addition to training certain number of trainees, and
Whereas, B~M is qualified to pProvide such International

Communications Program has the facilities and techniques to

implement such program, and is capable of providing training

to CLIENT personnel,

NOW, THEREFORE, it is hereby agreed as follows:

1. Scope of Work

B-M will implement the International Communications
Program, which contains Attachments A, B, C, and D, all in
eight countries worldwide, such as: the United States, the
United Kingdom, Spain, Italy, Germany, Japan, Hong Kong,
Singapore, or any other countries required by CLIENT all up
to six languages as client may request. B-M will implement
a Training Program in B-M offices free of charge for up to
twenty (20) trainees to be provided by CLIENT. 1In addition
to the implementation of the International Communications
Program, B-M will provide additional services during the
term of this Agreement for such projects and activities as
CLIENT shall request, or any other work requested by CLIENT.
B-M and Client shall work together a detailed work program
together with its time schedule and cost in writing to

cover all the work stipulated in this Agreement.
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Performance of Work

B-M undertakes to provide the service§ hereunder primarily
throﬁgh the use of its own employees, and hiring of outside
individuals may take place only for special skills reguired
to carry out the purposes of this Agreement. Such outside

employees shall be hired only after written approval by

CLIENT.

Costs and Compensation

In full compensation and settlement for services provided
by B-M hereunder, CLIENT shall pay B-M only for time
directly spent in carrying out such services as provided in
the "Schedule of B-M Billing Rates Worldwide" which is
attached to this Agreement as attachment "D". B-M
guarantees that the rates referred to herein are, and shall
in future remain, eguivalent to rates of comparable services
rendered by B-M to other clients. If the rates offered

to CLIENT proved to be higher'than the rates of other
clients, CLIENT shall be entitled to be reimbursed the
difference.

Concerning work done for Core Program Attachment "A" CLIENT
shall also reimburse B~M for all out-of-pocket expenses

incurred by B~M in providing services to CLIENT hereunder,

provided however, that the cost of "Time"” & "out-of-pocket"”

expenses for each activity shall not exceed the estimated

budget as in Attachment "A" and that such "Time and
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"out-of-pocket" expenses combined shall not, during the
first Contract Year, exceed the sum of US Dollars One
Million One Hundred ThirtyThouaand.lUS$1;130,000)
less-10%, or One Million Seventeen Thousand (US$1,017,000)
for "Time" items and US Dollars Four Hundred Twenty
Thousand Five Hundred (US$420,500) for out-of-pocket
(OOP) items. Compensation and out-of-pocket for work
done under Attachment “B" shall be added to the amount
described in this Attachment. 1In the event that CLIENT
requests B-M to render various advertising services on
its behalf, such as those detailed in the Proposed
Program, Attachment "C", the charges shall reflect only

the invoices relating to advertisement.)

Duration

The duration of this Agreement shall be twelve (12} months
effective from the date of the signing of this Agreement
by both parties, renewable for another similar period

upon CLIENT's reguest upon two months notice. 1In the
event of renewing this Agreement for another year, cost
and compensation shall not exceed 10% of the above amount
connected with the work of Core Program Attachment "A"
provided SABIC's written consent is obtained.

Payments

On or about the first of each month B-M will send CLIENT an

invoice for the rates set forth in the Scheduled Fees and
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out-of-pocket expenses incurred, and also invoices for
services rendered by various advertising services on
CLIENT's behalf. B-M will furnish together with the
monthly invoice all original supporting documents such

as time sheet showing the work done for SABIC, receipts
and other appropriate proof of the out-of-pocket expenses
incurred or fees claimed. All invoices shall be due

30 days after the date of receipt by CLIENT unless CLIENT
raises an objection to all or part of the cost of services

in the invoice.

Management of the Work

B-M shall be responsible for the management of the Work
under the direction of CLIENT, and CLIENT shall monitor
the progress of the work. It is the intent of CLIENT and
B-M that the Work shall meet CLIENT's objectives. Should
CLIENT desire changes in the methodology or the personnel,

B-M shall accommodate CLIENT's desires in a workable way.

Confidentiality

The Work and materials covered by this Agreement shall
remain confidential between CLIENT and B-M and shall not
be disclosed to any one other than personnel actually
involved in performance of this Agreement except the
following:

a. Knowledge that comes into the public domain by

means other than by disclosure by B-M.
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b. Facts which are disclosed to B~M by an unrelated

third party.

Indemnification

CLIENT shall be responsible for the accuracy, complete-
ness and propriety of information concerning its
organization, products and the industry which it furnishes
to B-M. It will be CLIENT's responsibility to review all
advertising, promotional, publicity and other materials
prepared by B-M under this Agreement. CLIENT shall
indemnify and hold B-M harmless from and against any and
all losses, damages, claims, demands and expenses that
B-M may incur or be liable for as a result of any pro-
ceeding made against B-M based upon CLIENT's descriptions,
depictions, defective products, or viclation of patent
trademark of any third party. B-M, or its agents and
subcontractors, shall be responsible for any errors, fault,
negligence, misinterpretation, or misconduct arising from
or connected with the implementation of this Agreement.
B-M shall indemnify and hold CLIENT harmless from and
against any and all losses, damages, claims, demands, and
expenses that CLIENT may incur or be liable for as a
result of any proceeding made against CLIENT based upon
errors, negligence, misinterpretation or misconduct of

B-M or of agents or subcontractors.
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10.

11.

12.

Taxes

B-M shall be liable for all taxes applicable to the
revenues it will receive from the Work hereunder.
CLIENT shall withhold the last installment until B-M
shows that they are not liable for any Saudi hrabian

tax payment.

Ownership

All publicity materials, ideas, know-how, submitted or
developed by B~M for CLIENT and paid for hereunder shall

be exclusively CLIERT's property.

Training

B-M shall train, free of charge, CLIENT's employees up to
20 persons to cover the scope of work stipulated in this
Agreement. Of those up to 4 persons will be selected for
special communications training, the same as that offered
to CLIENT executives. Time spent by those people shall
be for three months in up to four B-M's international
offices according to CLIENT's needs, all as described in

Attachment "B".

Working in B-M Offices

In addition to the training program, CLIENT may designate
up to five (5) of its employees to work with B-M personnel
in different central offices of B-M in order to proceed

with the implementation of this Agreement. The period of
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13.

14.

15.
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work for each person shall be not less than two {2)
months circulated among 5 B-M international offices
with a maximum of 2 client employees at any B-M.

office at one time,

Working in CLIENT Office

B-M has also agreed to designate, free of any charges

or wages to CLIENT, a full time senior executive in
CLIENT office to "feed" B-M offices with data provided
by CLIENT and facilities and expedite CLIENT implementa-

tion of this Agreement.

Auditing

CLIENT shall have the access right to inspect B-M books

of account, time sheets, out-of-pocket expense account or
any related documents necessary for the computation of all
amount and fees to be paid to B-M under Section 5 of the
Agreement. Also CLIENT is entitled to receive annually a
certificate from B-M external auditor at B-M cost certify-
ing that all costs and expenses billed to CLIENT were in

conformity with this Agreement.

Assignment or Subcontract

B-M shall not assign in whole or in part any rights or
obligations hereunder to any third party without the

written consent of CLIENT.
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B-M has no right to subcontract this Agreement to any
third party. However, B-M may subcontract parts of Work

to a competent subcontractor after getting CLIENT's

written consent.

Entire Agreement

This Agreement together with its Attachments constitutes
the entire agreement with respect to the subject matters
hereof, and may be modified or amended only in writing

signed by CLIENT and B-M.

Jurisdiction and Settlement of Disputes

This Agreement shall be construed and interpreted in
accordance with and governed by the laws of the Kingdom
of Saudi Arabia. All disputes shall be settled by the
"Commission for the Settlement of Commercial Companies

Disputes" in the Kingdom.

Notice

Any notice or communications to be given pursuant to this
Agreement by either party to the other shall be addressed
as follows and shall be effective upon receipt:

If to Client:
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Director of c.c. President

Public Relations Department SABIC Marketing Ltd

Saudi Basic Industries Corporation P.0. Box 5101, Riyadh 1142
P.O. Box 5101, Riyadh 11422 Kingdom of Saudi Arabia
Kingdom of Saudi Arabia - Telex: 205620 SABMRK SJ

Telex: 201177 SABIC SJ

If to B-M:

Mr. Menneth D. Huszar
Vice President
Burson~Marsteller

B66 Third Avenue

New York, New York 10022
U.S8.A.

Telex: 422780 BMC UI

19.

20-.

B-M

the

Language

This Agreement has been executed in four originals each
in Arabic and English. 1In case of discrepancy, the Arabic

version will prevail.
Titles
Titles are for reference only. " In the event of a conflict

between a title and the content of a section, the content

of the section shall control.'

and CLIENT have indicated their acceptance and approval of

foregoing by signing in the spaces pProvided below.

SAUDI BASIC INDUSTRIES CORPORATION BURSON-MARSTELLER

By:

/Y-
~

———ah .Byz naw

Ibrahim A. Salamah Victor J. Emmanuel Jr.
Vice Chairman & . Senior Vice President
Managing Director

Date: = ”1 l 934 Date:%,ﬂ.aa' '}I, 1954
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ATTACENENT "A"

The wWorldwide Management and Administration of the accourt
1s & cally responsibility constitutine a widegnrszd rance ©
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¢ £ollowing is & listing of key activities covered bv th
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~inizl. It should be noted here, however, that this i
& partizl listing because it is simply not possible at this

time what might (or might not) evolve in the course of the
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‘n to warrant senior ranagement attention znd action.

Rezlizing the concern that SABIC menazgement has expressed
over the budget amount, we have attempted to assign cost
values to each of the following activities. The cost
"{ormula" was derived by taking hourly rates already
prepared for SABIC and multiplying them by the number of

hours needed to do the wOorx.
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L1) acsount t2am nanagers will be thoroughly brigies On tns
dezzils of th2 contract, the activities it covers, &ng the
expectations of the client.

{Dime = &2 95y ¥
P 1Ine DR I I

administrative plan will be established covering
dezails zs bhilling procedure, account activity

reporting format, publicity results documentation &nd so

forth. Deteils and decisions_made in connection witn the

ebove three categories will be subnitted in writing to the

client within one_month after contract signature. Actual

work cn the account will, of course, be in progress before

tric éedministrative report is filed.

(Time = 53,985).*

L formel stewardship report of global activities will be
condéucted monthly in the B~M New York office to make certain
all aspects of account activity are on track and uvp to B-HM
stanéerds of guality. Attending these meetings, depending

o tnhe nature oF activities for the month unider discussion,

Jil ose guor Senigr Yice Presidents of Creative, plus an
‘imzaroial” judge $oth 3f the corporate Vice-Chairman
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fu2lERd fuszar will conduct Quarterly

adh (or a location designateg by

SABIC) with Senicr client representatives. Report wij:

thEeminute reviey of activities complered
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In line with SABIC's Strategy of Speaking witp "One Vojicer

worldwide, we will function as the 3ay-to-day channel fgor

all directiorg, “evelopments Or chenges jp Policy or
Procedure -- fyoy Rivaéh to the e@bdropriate B-y office or
Offices.

(Time = 8143,962). *

In 2ddition to the B-M account people alreag

Part of Press j fours to the Kinggdon, either Mr. Emnanuel or
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Attachmens "a"

slay an administrative/management role in the account,
albeit to a limited degree. Their function is to rake
ceértain their Account Managers keep the account viable ang
on target. QOur function, then, in the briefest of terns, is
to make certzin the SARIC business is run as an integra:iegd
whole avound the world -- in & manner reflecting Burson-
darstelier's resutation For excellence and what we expect

are SABIC's demands for the same.
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The out-of-pocket costs assigned to this category --

$132,000 -~ incluég

W

all travel, personal and entfrtainment
expenses within &nd outside the United States related to the
above; all costs associated with prepargtion of stewardship
report presentztion materials; all telephone, Telex,
messenger (domestic and overseas) and mailing costs accrued

in connection with all US account activities,

For exemple, cut-of-pocket costs for Messrs. Huszer ard

Lomenuel to travel to Rivadh four tines each vesr
- !
2ELimating {20y Sava lacsd ¢conts. seuls arount to 545,807
- - r
ENC the eosts of srranging stawardshiy repvort pmateriais for
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To further Cillitate and expedite the smooth and proies-
siorel operation of the account worldwide, Burson-iHarsteller
hes agreed to station 2 senior executive in Riyadh for the
duration of the agreement period. This individual will

operate out of the SABRIC headquarters, and_his salarv eng

associated benefits will be covered entirely by

Burscn-MarstellgE. SABIC has agreed to furnish hinp with

living accommodations for the duration ©f his tenure.

We have agrecé to do this for several réaéons. He feel a
man "on the ground" is essential to the information_fIOw
absolutely vital to the success of the account. He will
also serve to provide on-scene advice and counse)l to his

SABIC counterparts; expedite the Clearance of copy and other
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no senerallyv serve as our agency's representativa

away Irem nome.

e also feel tnis is a substantial investment on our part o
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6 Attachment "a"
2. Assembling 1,500 basic press packages, including the
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Sauci posgitioning breochure in langueges listed aiove, no:
including production (19,000 quantity).

(Time = $22,000 O-0-P = $13,000). *

rocucticn of press kit covers, stock, envelopes mailing

3. Review and evaluation of all visual materials availabhie

SABIC for the purpose of establishing a basic Photo/Fiin/

wicde effecrt will result.

(Time = 5$51,000; 0-0-p = $460,0060), =

determine the necessity of creat:in

W}

- Core s:iife srasentaticn, six lancuaces, w
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-
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Hewsletter Library, including 10 to 15 days "on the groung"

in Saudi Arabia, from which all photography for tne world-

LF}]
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Attachment "“A"

addition, creaticn of four (4) TV clips and two (2)

-
)

ncer treatments for trace show/presentation use etc.

[
O

(Time = $14,000; O-O-P = $22,000). *

Establishment of the Global Hewsbureau, including the

following elements:

- Management, administration of the U.S. bureau; includes
oreparation and distribution of all local and "global"
stories, features, interviews; all editorial contact
and follow-up work in the U S Does not include extra-
ordinary travel or £he TV news releases.

{Time = $315,000; O-0-P = $45,000) . *

rrerlv newsletter for key audiences; 211 langiages,
1h mechanicals. Does not include orinting.

e = 342,000; O-C-2 = $22,500). *

- Management and zéministration of other newsbureaus 1in
tne UK, Germanv, Italy, Spain, Jagan, Hong nong,

pore znd other countries as desionated by the

[#3]
pu
Y]
Xy
™

ciizrz. (Time - 8409000; o-0-P =$SQ000)_
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Total time = $1,130.000 TOTAL ©.0.p $420,500)

(Should the basic cere Program elements be continued

@ second and a third contract year, the respective

budget shall not exceed that of the previous vear

by more than 10%)
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ATTACHMENT "B

Recommended Additiongl_Servicgg

First Year
ool tear

Multi-lanquage "Doing Business in Saudi Arabia™ kit; produc-
tion and Dackeging in leather passport holder. Does ncs
include cost of holder. (5,000 guantity).

{Time = $20,000).

Graphics standarg manual, English language only. Client to
handle production ang distribution. (100 quantity).

(Time = $22,500; 0-0-p = $15,000).

Direct mail campaign:
- SABIC annual report, 4-color, (plus
gold) English language only. Costs to be determined

Jointly on the basis of number of pages ang copies.

- Four-pamphlet series for customer base all languages.

(Time = $27,000; 0-0-P = $15,000).

- Reprint carpaign to distribute publicity from speeches,
newsclips, ezxc.

{Time = $7,5€0; 0-0-P = $15,000} .,

éd'itional_newsbu:gau services:

Creaction and dissemination of video news releases.

Host is incl.oded under basic Photo/Film Lizrary in
-
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2 Attachrent "B"

attachment "A". Costs include editing to internaticnal

news format and distribution.

(Time = $3,000; 0-0-P = $10,000).

- Three tours of selecied editors to The Kingdonm,
Includes customizing of existing press materials,
briefings, accompaniment throughout by senior B-M

manager, extensive follow-up, etc. Costs based on {ive

editors per tour, from New York, first class airfare;

plus all associated O-O-P.

-

(Time = $60,000; O-0-P = $100,000).

5. ‘Face-to-face meetings. (In all face-to-face meetings,
client has the option to select one or any number of events
at a directly prorated cost.) Included are the followingc
elements:

- Prepare three "headline making® speeches in English;
arrange 12 speaker platforms in appropriate countries.
Includes all administration, publicity, etc. Does not
include travel/land costs of guest speaxer.

{(Tire = $60,000; O-0-P = $15,000).

- Prepare and implement 12 industry seminars Or meetings

A

in essrepriate countries. Does not include zny SABIC
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irade shows, including pre- ang post- administration
time for 6 shows worldwide; and 0-0-p for travel,

lodging, etc. Does not include estimates for design/

transportation of actual exhibit; costs could range

from $75,000 to five times that amount, depending on
what it includes.

{Time = $72,000; 0-0-P = $15,000).

Industry conferences, including a1l administrative
costs, custom press package, speech publicity and an
event aimed at editors, most likely a first class press
dinner. Estimate is for 6 conferences worldwide.

(Time = $108,000; 0-0-P = $54,000).

VIP trips to SABIC and Saudi Arabia, including
assistance in selecting guests, "personal” back-
groundings, official data kit, accompaniment by senior
manager, follow-up. Estimate is fdr 6 VIP trips.

(Time = $105,000; 0-0-P = $252,000).

Speciel SABIC missions to target countries including
extensive briefing of SABIC executives travellinc;
senlor manager accompanving party for full time; zl1

mecdia,spesker engagements; political/business

(8]

receptions as zrpropriate; publicity and follow-up.

£stimaze is for 6 missions. 0-0-P esfinmated onlv

[ T L . . . .
. 2 .
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- PR .
i P
lie

includes land costs of B-M representative, based on

five days per mission.

|
t

{Time = $157,000: 0-0-P = $10,000}).

(Subtotal Time = $743,500; O-O-P = $588,500).
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5 Attachmnent "B"

Training: The traininy section covers three areas of activity:
training SABIC people to become "world-class" communicators;
teaching S5ABIC spokespeople to get as much from interviews and

sgeaches a&s pos

i
in

ible, and training SABIC marketing execg:ives to
become local spohespneople for the company. These figcures are
calculated on 1934 estimated costs. If SABiC feels this activity
can be put off until 1985 there would be an estimated 15%

increase in these costs.

1. Training world-class communicators (20), including a formal
university session, time at B-M offices around the world,
and a l-year correspondence course. O0O-0-P cannot be
calculated without édditional input from. SABIC re: funding,
cost-cf-living, etc.

- 6-week Boston University course, not including room/
board/travel; includes b-M consulting on course
curriculum, etc. (For 20 candidates)

{Costs = $30,000}.

- Boston University course for from 4 to 10 candicates.

{Coste = $22,500).

- Boston lniversity course for 3 or less candidates.

(Costs = 5523,000).



& . Attachment "B"

.t

- 2-month language tutorial at Boston University.

"

(Costs = $2000 per student).

[~

- Year-~long correspondence course, included B-M input on

kS

*um

design. {20)
(Costs = $25,000; 0-0-P = $5,000).

- Correspondence course (4~-10)

(Costs = $16,000; O~0-P = §5,000).

-t

- Correspondence course (3 or less)

- (Costs = §$12,000; O-0-P = $5,000}.

)

. . . .
. . . . . H . M

2. Five day. in-depth training for five senior SABIC spokes~
people in New York. 1Includes extensive roleplaying, use of

state-of-art AV/Broadcast training techniques, et al. 0-0-P

estimate of first class round trip, plus $500 per diem per
- person for 7 days.

s " (Time = $ 22,000; 0-0-P = $37,500).

Training market managers, including a three-day version of

ey

- .. . A - v N .
| . .
. ' . .
L2V ]

#2 and ongoing follow-up by B-M offices. Estimate is for

- groups of five, to be held at the most convenient location.

0-0-? estimate based on above calculations, for five days.

{Time = $13,500; 0-0-P = $32,500).

(Subtotal §Z Time = $126,300; Q~0-P = $75,000).

- * < a o, .
r
' . . .
-
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ATTACHMENT " 3

ge Training

After careful review of the English language proficiency
of the Saudi students who have participated in the Boston

University programs to date, there are our plans:

For those with limited skills in English:

© 12 months of intensive English, including,

small group conversational programs,
tutorials, cultural orientation and grammar.

o A minimum of 25 hours per week.

For those with intermediate-to-advanced intermeidate
skills in English:

o 6 months of intensive English, including small

group conversational programs, turorials,
cultural orientation and grammar. Tutorials
should address topics in public relations
and communication.

o A minimum of 25 hours per week.

For those with advances skills in English, and/or a
Bachelor's Degree from an English-spea&king universicy:

2-+o d-weeks refresher courses including smzll

group conversational progrems, tuturial

tn
e
o
's)

a writing component. Topics should be on
c

public relations and communication.

A minimum of 25 hours per week.
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ATTACHMENT "

- While Boston University offers special language

courses of the king listed above, we are currently
reviewing other language-training institutions,
as well. Accorgingly, we are compiling details
or costs, course duration and the capability of

providing tutorials tailored to public relations

.

end communication topics.

Boston University Special Training Course

Following the language course, the first portion
of formal treaining in public relations would be

conducted by Boston University for a period of

t

six weeks. The following areas of study would

be covered:

Media Relations:
o Proactive media relations

. . 0 News contact methods*

o Function of public relations executive*

¢ Publicity Campaign

]
o

Publicity Technigues*

© Crisis Publicity: Handling Emergencies®

¢ Measuring publicity technigues*

© Overview of news media, U.S.A. and international
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& Television newvws events*

o0 Seminars, educational programs

Publications:

o International publications*

0 Publications management*

o Working with designers, writers and editors*
o0 Print processes and type

¢ Production of collateral materials

o Audiovisual production and equipment*

* These topics will also be expanded upon in depth

éuring the subseguent on-the-job training that will

a

cr
?

¢ place at selected B-¥ offices as described

-

ater in this letter.

Corporate Communication:

© Employee communications
Financial writing
¢ Working with legel departments

L4 -

¢ Community affairs»*
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While at Boston University, participants will meet
On a2 regular basis with representatives from

Corperations, the media, public relations agencies

ancd related departments. Fjield visits will be made

ety

te these offices,
Boston University advises us that this program

engisages the f llowing breakout of responsibilities:

© The university will be responsible for
Providing all instructions and facilities.
It will also provide the basic text.

o Participants are responsible for their own
housing and travel expenses. The School of
Public Communication will assist in finding
iocdging by providing recommendations and
similar information.

O Participants will carry their own insurance.

Training costs will be negotiated later by Boston

University, B-M & SABIC.

Optional Senior Executive Course

In addition to the siv-week program, Boston University
recommends an optional two-week course for senior public
relations executives in Communication Management. This

wWOulé invelive working tarough a case studies.methodology,
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us

technigues of sommunication nanagement by top

level prefessors and Tanagers.  Among the areas

that would be covered are

0 Policy formation

© Organizetional communication

o Public opinion/marketing research

© Institutional/organizational development
© Governmental public relations

O Departmental and agency administration

0 Communication strategy and planning

It is the recommendation of Boston University that

the cptional training program be added. The selecticn
of the senior public relations executives who would
attend this course will be your decision. If SABIC
decided to choose this program, B-M shall work out

budget details thereof.

On-the-Job Traininc/Correspondence Course

41l craduates of the university course, up to 20,
would then spend three months at selected B/M offices

‘ets, specific locations/numbers

' [l
]
@
4]
7
s}
-
0
=
4]
lad

Z“epending orn ability of our offices to accommodate
them. This three-month indoctrination woulgd be

cesigrnied Tc make the transition from the classroorn.
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ATTACHMEXT " B "

Trainees would be exposed to actual client situations
and formal B-M training programs, much as any new
employee recently graduated from university training

in our business.

Upon completion, all but the four trainees judged
"top of the class" would return to the Riyadh office
or to another SABIC facility for a 1l2-month correspondence
course. (The ultimate QGecision as to who these four
will ge vested on SABIC -- though I assume that you
would want both Boston University and us to help in
the evaluation process.} This would be a variation
of the Harward Business School case study approach
where trainees would be exposed to a wide variety
of practical situations and asked to provide detailed,
written solutions. Responses would be judged by both

B-M and Boston University officials, and "diplomas"

awarded upon completion.
"Top Four"

The top fcur trainees would spend one year in one of

ices around the worlcd. Each would be in a

o]
c
e
O
*h
+h

different office. Evervy three msnths, sach would
transier to another office. At the end of a year's
periocd, each will have spent tnree months in one of

oury coffi

(3]

es irn e key SARIC market. During this year,

these people will be exvected to contribute ‘the
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majerity of their time directly to the SABIC account.

The remainder of the time -- possibly up to 40 percent

-- will be dedicated to "senior level” internal training
programs. These will include sp2aker training, preparation
of public relations programming, etc., as we discussed

last menth in Rivagh,

As the completion of this cycle, these four would
presumably be assigned to key SABIC marketing offices

as communications specialists.

Services

With regard to your gquestion about services such as
housing and transportation for the trainees, it is
our understanding tﬁat SABIC intends to cover all
cut~-of-pocket costs covering these and related
services. 1If you require assistance locating
professional agencies that bhandle apartment or
hotel rentals, auto leasing or rental or other
services of that nature, let us know. We will
attempt to locate such agencies and forward e

list for your evaluation.
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FINAL THOUGHTS

In closing, let me share a couple of thouohts with vou.

There is a fundamental difference between public relations
training and that asseciated with pure technology or the
application of general engineering principles. While &
limited boéy of scﬁentific knowledge exists, public
relations training focuses not only on the transfer of
this knowledge, but on the acquisition and honing of
judgemental skills about a wide variety of business-
related topics. In one sense, then, public relations

training never ceases.

Wwhat we at Burson-Marsteller hope to accomplish through
the foregoing curriculum -- with the help of the Boston
University School of Communication -- is to train SABIC's
public relations professionals in the fundamentals of
our business, and how, in particular, to establish and
implement an effective public relations program. Just
how successiul we will be will only be determined when
vour pecple are back ¢n the job helping 211 of SARIC geo
through the stages from establishing its corporate irage
and supporting its marketing effort to the introduction
ané positioning of its planned downstream activities,

Hopefully, we, too, will be partner in that process.
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Enacial) Pvant: dovld Gumnasivm on Petrochenicals

RS R LI A =z
ezl it woult be nossible to stage at least one specizl event

during 1924, and have salected "The Horld Symposivim on Petro-

3¢ on vage 21 of the master program. T

(11

rationaile 1z ihe giobdal nature of the event and its inherea:
objective -- o proinotz the credentials of SABIC. The Zolicuing
estimates are tc be used only a2s a guide. If approval is siven
to tightly structure the event, 2z binding estimate will be

repar=d in gstail,

U

- Planning end structuring, including: negotiztions with

uest list, creator of acenias, site

>
~
b
o
ct
n
/]
LM
91
e
Q
~
[Ls}

s2lecliun and evaluation, general administreticn. =t

{Tine = $30,0C0; O0-0-F = $35,000).

- Preparation of all apprepriate press and background
matecial, evaluation and coordination of spesches and

papers, Public:tg generation, mecdiz follow-up.

(Time = $60,000; Q-O-P = $20,000).

- Lvait activities, including preparation for and manage-
ment g,f all on-scene programe, plus {ollow’-—up.
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wotianersl cdevpiopnent such &5 signs, bannoers,

o e antin _1_._-.-. : % or

- h |
T, mamphlats, oo o2l

{Timo = $30,000;

T
<
]
L]

= $65,000).

LA T

. ) - fravel and on-site 1locging and entertaingment coordina-

- (Time = $20,000; O~0-P = 5;5,0001.

- "All other” including D-0-? costs of 30 varticipants,

[

LT

naterialized time costs, et al.
. ' (Time = $60 000; O-0-P = $250,000).

. {Subtotal Time = $§$320,000; 0-0-P = $4315,060).

- . '
3
1
.
‘
]
L
.
1]

v {Crend Total Attachment "B":

Time = 5],193,000; O0-0~-P = 51,078,500).

-
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af BxpLRIned 1N Lhe cower lectter, these estimates represent a2 15
DRTYCLNT INCrease over the nuaaasr for Year One.
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Iz 1s egntirely nossible, Rowever, that these totals night be

lower 1f Certzin of the communications tools develop2é in Year

Ore can be uvtilized fully ir subseguent program years -- though
Our experience 1s thz: manv have to be updated continuvously. For
this reason &nd to be nrepared for unforeseen opportunities

and/or potential problems, we have simply calculated costs as

iescribed above. We would recommend that actual costs, along

with actual progrerm activitiles, be worked out jointly in the
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Once again, these estimates are based on a 15-percent cost

With the prinmary enmphasis on Marketing Support, many of the
modules developed for the Corporate Positioning phase will have
tn be redene to meet actual marketing needs. This is reflected

.in the accompanylng numbers.

Hore acein, i+ is our recommendation that actuzl é&ctivities and

- .

¢33 e determined jointly in the Iinel quarter of Year Two.

TATAL Tims = §1,505,005; 0-0-P = $521,819.




Advertising

The objec:ive of

ATTACHMENT "C"

RECOMMENDED ADVERTISING SERVICES

FIRST YEAR

rt
F

nese a:

€

kY

. to vun threoeghout 1984, woulé be to

help {irmly establish the credentials and goals of the companv.

We recomnsnd they

in the £ollowing media.

be glven exposure in Xev target market areas,

If the acdvertising is continuved into

Years Two and Three, rate will increase on the order of 10% to

15%. Of course, all media will be re-evaluated at the ené of

1984 with a revie

terms 0f the publ

w to determine what changes are appropriate, in

ications. fregqguency, etc. Actual schedule,

frequency and publications to be determined jointly with SABIC.

Publication

BUSINESS WEEK
{Worldwide}

WALL STREET JOQURNAL
(US, Asia, Europe)

THE ECONOMIST
{Worldwide)

FAR EAST ZCOHOMIC

REVIEY

HIAKEI BUSINESS

Specification Frecuency Cost
full page, 6X $ 234,000
4-color :

full page 9X 652,500
full page, 6X 102,000
4-color

full obzge, €X 27,600
4~color

full pzce, 91 25,000
d-color :

———— . i

$1,061,160
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Schedule of B-M Billing Rates Worldwide

Unitedé States

L8]

s

i

a. Chairma

L. V. Emmanusl, SVP

K. Huszar, VP/Client Service
Account Supervisor

0

ol

e. Account Executive

f. Asst. Account Executive

c. Sr. Account Executive
d. Account Executive
e

. Asst. 2ccount Executive

3. Germany

a. Generzl Manager

b. CGroup Manager

c. Sr. 2ccount Executive
d. Account Executive

e. Asst. Account Executive

Geneva

a. General Manager
b. Group Manager
c. Sr. Account Executive

d. Account Executive

e. 3sst, Account Executive

Lt
H
| ¥
0
0]
'...n
n

2

G}
e

s -

[1+)
"

&l Mznager

rom
e
[

s}

. Grouvp Manacer
Sr.

Account Executive

3]

>

)

: bl Qg
cunT ZizecuyLive

)

i

nEz=. hecount Txecutive

o

$il15

[
o]

60
55
50

$115
85
15
65
55

§115
990
80
70
60

A
(=]

oL
[So R F)

go
55
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6.

Paris

)
.

o

a. General Manager

bE. Grouvp Managerx

c. Sr. Accocunt Executive
d. Account Executive

e. Asst. Account Executive

Milan

a. General Manager

». Grouc Manager

Ity

c. Sr. Account Executive
d. Account Executive

e. Asst. Account Executive

. Madrid

a. General Manacger

b. Group Manager

¢c. Sr. Account Executive
é. Account Executive

e. 2sst. Account Executive

The Hague

10

a. General Manager

b. Group Manager

¢. Sr. Account Executive
d. Account Executive

e. Asst. Account Executive

. Tokvo

&. Generai Manager
p. Group Manacer
c. Sr. Rccount Executiive

d. Account ICxecutive

70
65
55
45

75
70
55
45

65
50
45
35

$ B5
60
S0
45
35

$110
85
B8O
75
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Gereral Manacger

Deputy General Manager
Group Manager

Account Supervisor
Account Supervisor
Acccunt Executive

P

roduction 2dmin.

(1))

1GEDer

P U

manager

[ X

Genera

(T
[A]

Group Managerx
Account Supervisor
Account Executive
Administrator

13. Kvala Lumpur

Ceneral Manacger
Group Manacer

Account Supervisor
Sr. 2Zccount Executive
Rccount Executive

14, Australia

a.

General Manager
Group Manager
Account Supervisor
Account Executive

Aéministrator

+
o
Y™

$100
835
80
75
65
50
40

75
70
65
40

70
65
55
40

$100
75
65
60

R L ]

- 60
- 45

O e e Sl e e e R W e e



